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Category grows beyond bagged lettuce
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The tmme when the fresh-cud
vegetable category could be sum-
manzed amply & hagped lethuce
and baby carrols is kong gone,

Tiulay, there's an A-1o0-2 o of
vepelables that are available in one
or another cul, pocled and pack-
aped formar

“We'ne sceing an evolution in
vep,” said Jonna Parker, senior pe-
count manager for the Perishables
Group, & West Dundee, 111 -hased
research firm, “The calegory is tak-
ilg;ml.he.l:lpoclul“nelyml
case af use that you saw happen in
the froeen calegory. Now you'ne
imn,gh in fresh product. which we
weren'l seeing five or 10 years
back. It's bringing folks hack o
fresh product.”

The Eden Praine, Minn,-hased
Sholl Groap 11, which markets
fresh-cut products under the Green
Giant label, s finding success in
the category with its Freshiabies
microwaveable vegetable category,
said Jason Landry, sales director.

“Il was something  consumens
have been boking for, and the re-
tailers have been looking for some-
g imnovative,” he sald,

The: company has five process-
ing plants across the LS.

¥ Cuman Co,, Sacn, Maine, which
distributes product in the Nonh-
[ L1

= Field Fresh Foods Inc., Los An-
gedes, a West Coast distnibutor;

= Loffrede Fresh Produce Inc.,
e Moines, lowa, mldle 16 lower
Midwest:

® Pearson Foods Corp., Grnd
Rapids, Mich.. upper Midwest: and

= Walter P Rawl & Sons, Pelion,
5.C., which covers the Southeas,

The company is not likely w0
stop with that line of nine ilems,
Landry sxid,

“We do have an R&D depan-
ment that's. working on some
Fems,” bz sadd,

Vertically integroied

Ad Oixnard, il -hasexd
Boskovich Farms, the key is over-
sceing prodoct from the Tield
through processing o the distribu-
tion channels, said Mike O Leary,
vice president of fresh-cut.

“Right mow. it's obowt 25% of
our business, and il continues o
grow,” OF Leary said of the compa-
ny's fnesh-cul sakes.

Boskovich focuses primarily on
preen onions, spinach, cilamro and
salnd iems, OF Leary said,

*We foous on things we grow, so
we are vertically integrated,” he
said, “The control we have i the
fild and the plam are anractive o
our customers. We are the grower

“The category is taking on the aspeet of
variety and case of use that you saw immwrl in

| the frozen category, Now you're -wm,_ it in
[resh produet, which we weren't ser ing five or
10 years back. It's bringing folks hm*l-. 1o fresh

product.”

Jonna Parkes
e Perishuldes G

of our fems, so the comtrol we have
is atractive to some of ihese big
restaurant chains.”

lilea factory

For Monterey Mushrooms Inc.,
which wom an award for packaging
al the Produce Marketing Acocia-
1o s 20T Fresh Sumimit, a key 1o
suceess in the fresh-cul category is
irying ideas ahead of the competi-
tiom, sxid Joe Caldwell, vice presi-
dent of the Watsonville, Calif.-
based grower-shipper.

“Retailers are asking for two
things: Theyre asking for kieas
andl innovations,” be said, “They e
abso asking us né a supplier to reach

His company’s brand {5 very
recognizable, Caldwell said, and
consumers are comfortable with it
— even oncs who may pot know of
ull the uses for mushooms.

“Retablers want us 1o help them
reach the consumer and try 1o do i

on packs. That's one of the things
we've looked at i lerms of ss-
tminahility options, We're trymg 1o
reach the consumess with as much
Imformation as possibde,” he sasd.

{uickly growing

Supreme Cuts LLC, Makwah,
N, was launched exclusively as a
fresh-cut company five years ago,

Inncrvation has enabled the com-
pamy o grow gquickly, sxid Merle
Anelrod, Fl'ﬂilh‘l.[.

“We'ne always coming ot with
new products.” she said. “Markets
ane gerting away from bulk, hased
on shrink as well os sanitary pur-

Axclmod said her company was
the fira 1o offer trimmed brussels
SpouLs.

“Imitation is 8 sign of compli-
ment to you,” she said. “We're al-
ways looking al the neat thing, be-
cause that's where the marked is
poing.”



